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EDITOR'S NOTE
Welcome to Volume 46 of the Federal Communications Law Journal, the
first issue of the Journal to be published by the Indiana University School of
Law-Bloomington. The Journal has a long tradition of printing the highest
quality articles and student notes on issues relating to communications law and
policy and specifically the needs and interests of the communications bar. We
certainly intend to continue that tradition.
As part of that commitment, we are expanding the range of issues that the
Journal will address to reflect both the impact of economics, technology,
competition, ethics, and other forces on the development of communications
policy and law, and the changing nature of "communications" law to include
intellectual property, data protection, privacy, antitrust, international, and
information law. Communications plays an essential and expanding role in all
segments of the global economy, including banking, insurance, and other
businesses not traditionally considered as communications industries. By
addressing the dynamism and breadth of communications, we hope not only to
make the Journal more useful and interesting to current readers, but to attract
a wide variety of new readers and authors.
This first issue of the Journal to be published at Indiana addresses an
issue of great importance and controversy-cable television. In the pages that
follow, Representatives Edward Markey and Michael Oxley are joined by FCC
Commissioner Andrew Barrett and experienced practitioners Nicholas Allard,
David Nall, and Carl Ramey in exploring some of the most vexing questions
surrounding cable regulation. We appreciate their insightful contributions to this
significant debate.
In future issues, the Journal will address the information superhighway
and, as President Clinton noted, the plans for a New Information Infrastructure;
the impact of new communications technologies on the ways in which news is
collected, reported, and understood by the American public; the revision of the
Communications Act of 1934; the role of communications and communications
regulators in financial markets; and other important issues.
The Journal recognizes and thanks the Transitional Editorial Board's
Executive Committee, and especially Clayton C. Miller, for their efforts.
We eagerly welcome your submissions, comments, and suggestions. The
Journal can be contacted at the Indiana University School of Law-Bloomington,
201 South Indiana Avenue, Bloomington, Indiana 47405; telephone (812) 855-
5952; facsimile (812) 855-0555; intemet address fclj@indiana.edu.
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Editor-in-Chief
The Federal Communications Law Journal is published three times a year by the Indiana University
School of Law-Bloomington and the Federal Communications Bar Association. Editorial and
general offices are located at 201 South Indiana Avenue, Bloomington, Indiana 47405; mailing
address is the Federal Communications Law Journal, Indiana University School of Law-
Bloomington, 201 South Indiana Avenue, Bloomington, Indiana 47405. Address all correspondence
with the Federal Communications Bar Association to the Federal Communications Bar Association,
1150 Connecticut Avenue, N.W., Suite 1050, Washington, D.C. 20036
Subscriptions: Subscriptions are $20.00 per year (Domestic) and $30.00 per year (Foreign).
Subscriptions are to be paid in U.S. currency. Subscriptions are accepted only on a volume basis,
starting with the first issue. All subscriptions will be renewed automatically unless the subscriber
provides timely notice of cancellation. Address changes must be made at least one month before
publication date. Please provide an old mailing label or the entire old address. Address changes or
other requests for subscription information should be directed to the Business Editor.
Single and Back Issues: Each issue of the current volume of the Journal can be purchased for
$12.00 (U.S. currency) from the Federal Communications Law Journal (check must accompany
order). For back issues from volumes thirty-two (32) through forty-five (45), inquire of William S.
Hein & Co., Inc., 1285 Main Street, Buffalo, New York 14209.
Manuscripts: The Journal invites the submission of unsolicited articles, comments, essays, and
reviews. Manuscripts cannot be returned unless a self-addressed, postage-paid envelope is submitted
with the manuscript.
Copyright: Copyright 0 1993 by the Indiana University Board of Trustees and the Federal
Communications Bar Association. Except as otherwise provided, the author of each article in this
issue has granted permission for copies of that article to be made for classroom use, provided that
(1) copies are distributed at or below cost, (2) the author and the Journal are identified, (3) proper
notice of copyright is attached to each copy, and (4) the Federal Communications Law Journal is
notified of the use.
Production: The citations of the Journal conform to the Bluebook: A Uniform System of Citation
(15th ed. 1991), copyright by the Columbia, Harvard, and University of Pennsylvania Law Reviews
and The Yale Law Journal. Variations exist for purposes of clarity and at the editors' discretion. The
Journal is printed by Joe Christensen, Inc. in Lincoln, Nebraska.
Citation: Please cite this issue as 46 FED. COMM. L.J. (1993).
The views expressed in articles printed herein are not to be regarded as those of the Journal, the
editors, Indiana University, the Federal Communications Bar Association, or the Editorial Advisory
Board.
